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Heritage of
Japanese tea culture.
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Fostering the wine culture
of Hokkaido.
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Developed with
sustainability in mind.
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& Creation of a new, unique value.
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AD ONE Ltd. / Hokkaido Research Organization
Rakuno Gakuen University

Hakkou Gakuen / Shinshinotsu Foods Llc.

Yoichi Seafood Processing Industry Cooperative
Photographer Takumi Sato, Ryosuke Dewa

Wine farmer / NOASTEC Foundation / Restaurants
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